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HALIFAX BREWERY MARKET
Market Guidelines
Community Table

These guidelines are in effect for 2026, and relate to the market's Community Table. Halifax
Brewery Market welcomes local not-for-profits and community groups to enhance the market's

atmosphere.

GUIDELINES

Priority will be given to groups working in Nova Scotia and working on issues
surrounding food policy, agriculture, community accessibility, sustainability, land
preservation, fithness & health, the arts and the environment. Other groups may be
considered if space is available, provided the group is working to create a better
community and is recognized as a community group by the market’s board.

At the market, community groups may engage in any of the following activities: seek
donations, provide information and literature, seek volunteers and/or members,
demonstrate activities, and fundraise by selling approved items.

We do ask that Community Groups appear at the market only once monthly and
that they are completely setup 15 minutes prior to the start of market, and remain
at their booths until the end of market.

The market will do its utmost to collaboratively promote the community group
through our social media channels in the lead up to their attendance.

VENDOR FEES

There are absolutely no fees for the use of the Community Table to disseminate
information or solicit new members.

Not-for-profits wanting to sell products onsite can make use of the reduced
Community Table rate of 25.00$% (tax incld.), and will not be permitted to sell
products in direct competition with the market's established vendors.

Not-for-profits & Community Groups wishing to sell tickets to their events are asked
to donate two tickets to the market for use in customer raffles and volunteer
appreciation packages.

These Regulations are written in the spirit of creating a vibrant community
atmosphere at the Brewery Market for customers and vendors alike; their
interpretation is at the discretion of the market’s board & manager.



HALIFAX BREWERY MARKET
Market Guidelines
Youth Entrepreneurship Table

These guidelines are in effect for 2026, and relate to the market’s Youth Entrepreneurship
Table. Halifax Brewery Market welcomes local not-for-profits and community groups to
enhance the market’s atmosphere.

GUIDELINES

e Participants should be aged 12 - 17 years and members of a community group,
camp, school or program
Participants should provide items only of their own work for sale
Participants should be able to participate in the entire market day; setup by 7:45am
and remain at their booth until Tpm.
Youth Entrepreneurs should appear at the market only once monthly
Applications for the use of the Youth Entrepreneur Table are accepted on an
ongoing basis

e There are absolutely no fees for the Youth Entrepreneur Table

These Regulations are written in the spirit of creating a vibrant community
atmosphere at the Brewery Market for customers and vendors alike; their
interpretation is at the discretion of the market’s board & manager.



HALIFAX BREWERY MARKET
Market Guidelines
NSCAD Emerging Artist Table

These guidelines are in effect for 2026, and relate to the market's NSCAD Emerging Artist Table.
Halifax Brewery Market welcomes NSCAD students and student collectives to participate in the
market community to gain experience and add to the market’s atmosphere.

GUIDELINES

e Participants should be current NSCAD students

e Participants should provide items only of their own work for sale

e Participants should be able to participate in the entire market day; setup by 7:45am and
remain at their booth until Tpm.
Participants should appear at the market only once monthly
Applications for the use of the NSCAD Emerging Artist Table are accepted on an ongoing
basis

e There are absolutely no fees for the use of the NSCAD Emerging Artist Table

These Regulations are written in the spirit of creating a vibrant community
atmosphere at the Brewery Market for customers and vendors alike; their
interpretation is at the discretion of the market’s board & manager.



